
         Why has the health of my poor people not been restored?          Why has the health of my poor people not been restored?          Why has the health of my poor people not been restored?          Why has the health of my poor people not been restored? Jer. 8 :22 

Guarantee affordable quality health care for all CaliforniansGuarantee affordable quality health care for all CaliforniansGuarantee affordable quality health care for all CaliforniansGuarantee affordable quality health care for all Californians    
God calls us, as people of faith, to ensure justice is given to the weak and vulnerable among us. As costs increase 

and more workers are being hired temporarily and part time, employment based health care is eroding. Nearly 

seven million Californians lack health care coverage at some point during the year.  

 

Contain health care costsContain health care costsContain health care costsContain health care costs    
Health care costs have skyrocketed over the last few years. Pharmaceutical and insurance companies, two of the 

most profitable industries in the world, are diverting more and more of our health care spending away from 

services and toward advertising and profit. It is a moral imperative that we support transparency and stronger 

oversight to these industries, placing the health of our families over the wealth of the few 

 
Employers and government must join workers in sharing responsibility and riskEmployers and government must join workers in sharing responsibility and riskEmployers and government must join workers in sharing responsibility and riskEmployers and government must join workers in sharing responsibility and risk    
We all must stand together to bring healing to our world. Group purchasing of health insurance, prescription 

drugs, and hospital services can keep health care costs down and minimize the risks to individuals and families.  

Everyone – employers, the government, and individuals – must work hand in hand to share responsibility and 

ensure health care for all Californians.  

 
Ensure patient choice and protect the doctorEnsure patient choice and protect the doctorEnsure patient choice and protect the doctorEnsure patient choice and protect the doctor----patient relationshippatient relationshippatient relationshippatient relationship    
Medical decisions should be made by patients and their health care providers, free of interference from HMOs 

and insurance companies.  We support patients’ freedom to select- and keep - their own doctor so they have 

access to the care they need and dignity in the process.  

 

Improve the quality of careImprove the quality of careImprove the quality of careImprove the quality of care    
Quality care means that an individual receives the right care, at the right time, resulting in the best possible 

health outcomes. Access to public safety net services must be maintained. In addition, we must ensure that all 

health care provides for a basic level of medically appropriate coverage.   

Principles of Health Care ReformPrinciples of Health Care ReformPrinciples of Health Care ReformPrinciples of Health Care Reform    

Health is a Health is a Health is a Health is a 
fundamental human fundamental human fundamental human fundamental human 
right. . . . it should be right. . . . it should be right. . . . it should be right. . . . it should be 
equally available and equally available and equally available and equally available and 
accessible to all. accessible to all. accessible to all. accessible to all. ––––    
Imam Sa’dullah Khan, Imam Sa’dullah Khan, Imam Sa’dullah Khan, Imam Sa’dullah Khan, 
Islamic Center of So. Islamic Center of So. Islamic Center of So. Islamic Center of So. 
CaliforniaCaliforniaCaliforniaCalifornia    

Fear and selfFear and selfFear and selfFear and self----interest interest interest interest 

defeat social justice defeat social justice defeat social justice defeat social justice 
in . . .  health care in . . .  health care in . . .  health care in . . .  health care 
reform …we must reform …we must reform …we must reform …we must 
diligently preserve diligently preserve diligently preserve diligently preserve 
the nature of health the nature of health the nature of health the nature of health 
care as a shared care as a shared care as a shared care as a shared 
endeavor. endeavor. endeavor. endeavor. ----    
LutheranLutheranLutheranLutheran————ELCAELCAELCAELCA    

Affordable and accessible healthcare is an essential Affordable and accessible healthcare is an essential Affordable and accessible healthcare is an essential Affordable and accessible healthcare is an essential 
safeguard of human life, a fundamental human safeguard of human life, a fundamental human safeguard of human life, a fundamental human safeguard of human life, a fundamental human 
right, and an urgent national priority.  right, and an urgent national priority.  right, and an urgent national priority.  right, and an urgent national priority.  ---- US  US  US  US 
Catholic Bishops, 1999.Catholic Bishops, 1999.Catholic Bishops, 1999.Catholic Bishops, 1999.    

We are all created be’zelem Elohim  We are all created be’zelem Elohim  We are all created be’zelem Elohim  We are all created be’zelem Elohim  ---- in the  in the  in the  in the 
Image of God Image of God Image of God Image of God –––– and this makes every human life  and this makes every human life  and this makes every human life  and this makes every human life 
as precious as the next. as precious as the next. as precious as the next. as precious as the next. -------- Rabbi Alexander  Rabbi Alexander  Rabbi Alexander  Rabbi Alexander 
Schindler, Union of American Hebrew Schindler, Union of American Hebrew Schindler, Union of American Hebrew Schindler, Union of American Hebrew 
CongregationsCongregationsCongregationsCongregations    
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